Y7 INDIA
g ¢

ENHANCING EFFECTIVENESS
AND APPLICABILITY OF 11l
TRAINING PROGRAMS

Insurance Institute of India
College of Insurance



Y

g ¢

HRda § dama

" INDIA

TABLE OF CONTENTS

MESSAGE FROM DIRECTOR ACADEMICS

PROLOGUE

THE STRATEGIC ROLE OF LEARNING AND
DEVELOPMENT IN THE INSURANCE INDUSTRY

EVALUATION TRAINING IMPACT: THE
IMPORTANCE OF SURVEY QUESTIONNAIRES FOR
INSURANCE INSTITUTE OF INDIA PROGRAMS

KEY RECOMMENDATIONS BASIS THE SURVEY
QUESTIONNAIRE

ABOUT INSURANCE INSTITUTE OF INDIA

ABOUT Ill RESEARCH DEPARTMENT

03

04

06

07

25

27

28



Ms. Kavita Manmohan
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The Insurance Institute of India has become the cornerstone of professional
development in the Indian insurance sector. Its comprehensive approach—
spanning education, training, research, and international collaboration—has
significantly enhanced the quality and professionalism of the workforce.

By nurturing talent, addressing evolving industry demands, and fostering a
culture of lifelong learning, the Il plays an indispensable role in building a
future-ready insurance sector that is robust, ethical, and globally competitive.

Conducting survey questionnaires to evaluate the effectiveness and
adaptability of training programs is crucial for ensuring that the offerings of the
Insurance Institute of India remain relevant, impactful, and aligned with industry
needs.

These surveys provide direct feedback from participants, allowing the Institute
to assess whether the training objectives are being met, and if the content,
delivery methods, and learning outcomes are achieving the desired impact.

Participant insights help identify areas of strength and highlight opportunities
for improvement, ensuring that the training programs not only enhance
technical knowledge but also foster practical application in real-world
scenarios.

In this way, surveys serve as an essential tool for maintaining high standards of
quality and relevance, supporting the Institute’s mission to build a skilled,
future-ready insurance workforce.

The researchers’ ability to integrate perspectives from various domains,
ensuring both depth and breadth of content, reflects a high level of academic
rigor and commitment to excellence. Their role in identifying key trends, drawing
meaningful conclusions, and presenting actionable recommendations is
invaluable. This report is a clear reflection of their hard work and intellectual
contribution, which deserves sincere appreciation and recognition.



Prologue

The Insurance Institute of India acts as a catalyst for talent development,
supporting both insurers and regulatory bodies by creating a pipeline of skilled
professionals. It collaborates with leading insurance companies, the Insurance
Regulatory and Development Authority of India (IRDAI), and other institutions
to develop customized training programs that address industry-specific needs.

The dynamic nature of the insurance industry necessitates ongoing upskilling.
The lll addresses this through:

e Regularly updated course material aligned with current laws, regulations,
and market practices.

* Specialized modules in areas like reinsurance, risk management, health
insurance, and life/non-life underwriting.

 Training programs that blend theoretical knowledge with practical
application, enabling learners to deal with real-world challenges effectively.

By addressing emerging trends and challenges, such as digital insurance
models, cyber risks, and climate change impacts, the Il ensures that
professionals remain equipped for the future.

It also plays a significant role in:

e Onboarding new recruits with induction training.
* Providing mid-career learning opportunities to update technical skills.
» Offering executive programs to groom future leaders in insurance.

Il offers a progressive framework of examinations starting from basic to
advanced levels, including:

* Licentiate

e Associate

e Fellowship

These certifications are nationally and internationally recognized and serve as a
robust foundation for individuals entering the industry, as well as for
experienced professionals seeking career advancement.

The lll is a member of international insurance education bodies such as:
e Chartered Insurance Institute (ClIl), UK
« Institute for Global Insurance Education (IGIE)
e Association of Insurers and Risk Managers in India (AIRMIC)



These affiliations ensure that Indian insurance professionals gain access to
global best practices and can pursue mutual recognition programs abroad.
This also boosts India’'s presence in the international insurance education
ecosystem.

Beyond examinations and training, the Il contributes to industry knowledge
through:

e Publishing journals like the Journal of Insurance Institute of India.
e Conducting research studies on emerging issues in insurance.

e Organizing seminars, conferences, and workshops to share insights and
foster industry-wide dialogue



The Strategic Role of Learning an
Development in the Insurance Industry

Elevating Professional Competence through Learning and Development

The insurance industry is experiencing rapid evolution driven by digital
transformation, evolving customer expectations, regulatory changes, and rising
competition. In this context, Learning and Development (L&D) has emerged not
merely as a support function, but as a strategic enabler of sustainable growth
and operational excellence.

1. Enhancing Knowledge and Core Competencies

L&D plays a critical role in equipping insurance professionals with up-to-date
knowledge in underwriting, claims management, actuarial sciences, risk
assessment, and regulatory compliance. As the industry becomes increasingly
specialized, continuous training ensures professionals remain proficient in
emerging areas such as cyber insurance, climate risk, and data-driven
underwriting.

Structured learning pathways, certifications, and continuing education not only
deepen domain expertise but also boost confidence and decision-making
ability. Whether onboarding new hires or reskilling experienced professionals,
L&D initiatives help maintain a competent and knowledgeable workforce aligned
with industry standards.

2. Addressing Skill Gaps and Future-Proofing Talent

Modern insurance roles demand a blend of traditional knowledge and new-age
skills such as data analytics, artificial intelligence (Al) application, customer-
centric design, and digital literacy. L&D frameworks are essential in closing
these skill gaps by offering targeted training modules and micro-learning
opportunities tailored to evolving job requirements.

By fostering a culture of continuous learning, insurance organizations can
future-proof their talent pool, ensuring resilience and adaptability amid market
disruptions. Upskilling and cross-skilling efforts also reduce dependency on
external hiring, contributing to cost efficiency and internal career mobility.



Learning and Development as a Business Solution
3. Responding to Contemporary Industry Challanges

The insurance sector faces multiple contemporary challenges—digital
disruption, regulatory compliance, increasing fraud, low customer retention, and
climate-related risks. L&D provides agile and scalable solutions to these issues
by:
* Improving Regulatory Compliance: Regular training on legal and regulatory
updates helps organizations avoid penalties and maintain trust.

* Mitigating Fraud Risks: Educating employees on fraud detection techniques
enhances the organization’s ability to prevent and manage fraudulent
activities

* Boosting Customer-Centricity: Soft skills and customer service training
improve customer satisfaction and retention.

* Enabling Digital Transformation: Training on digital platforms, data
analytics tools, and Al technologies supports seamless digital adoption.

4. Driving Organizational Performance and ROI

Effective L&D programs are directly linked to improved organizational
performance metrics such as increased policy sales, better claim resolution
rates, higher customer satisfaction scores, and reduced error rates. Moreover,
L&D fosters employee engagement, reduces attrition, and enhances employer
branding, all of which contribute to a more motivated and productive workforce.

Investment in L&D yields measurable returns in terms of innovation, operational
efficiency, and long-term profitability. Learning metrics and KPIs—such as
completion rates, performance improvement, and business impact analysis—
ensure alignment with strategic goals.

5. Cultivating a Learning Culture for Sustainable Growth

A strong learning culture promotes collaboration, accountability, and
innovation. Organizations that prioritize continuous professional development
create a competitive advantage, attracting top talent and retaining high-
performing individuals.

In conclusion, Learning and Development is not just an HR function but a vital
business strategy. In the insurance industry, where knowledge and agility are
paramount, L&D empowers professionals to meet present demands and
anticipate future challenges—ultimately securing long-term success for both
individuals and organizations. 7



Evaluation Training Impact: The
importance of survey questionnaires for
Insurance Institute of India Programs

The Need for Measuring Training Effectiveness
1. Assessing Learning Outcomes

Survey questionnaires help gauge how well participants:
- Absorbed the course content

- Developed new skills

- Understood regulatory and operational practices

- Are able to apply knowledge to real-world tasks

By evaluating learning retention and practical applicability, the IlI can
determine whether its programs are meeting the intended objectives.

2. Enhancing Program Relevance

Insurance professionals operate in an environment influenced by technological
disruption, evolving customer expectations, and changing regulatory
frameworks. Regular feedback through surveys ensures that lllI's training content
stays current, industry-relevant, and future-focused.

Surveys collected participant views on:

- Course structure and content quality
- Trainer effectiveness

- Usefulness of study materials

- Relevance to job roles



Driving Continuous Improvement and Stakeholder Alignment
3. Measuring Training ROl and Organizational Impact

Beyond individual learning, organizations also seek assurance that training
investments yield tangible business outcomes. A well-designed survey can
assess:

- Changes in employee performance post-training
- Impact on productivity, compliance, and customer service
- Contribution to organizational goals such as digital readiness or risk mitigation

By linking feedback to performance indicators, the Ill can demonstrate the
return on investment (ROI) and build stronger relationships with corporate
clients.

4. Identifying Gaps and Opportunities

Survey questionnaires also uncover unmet learning needs and highlight gaps in
the current training approach. This might include:

* Need for more digital tools or simulation-based learning’
e Demand for short, modular courses
* Interest in advanced or specialized topics like cyber insurance or ESG risk

Such insights enable the Il to diversify offerings and introduce new delivery
formats (e.g., e-learning, hybrid sessions).

5. Fostering a Learner-Centric Approach

Surveys empower participants by giving them a voice in shaping their learning
experience. When learners see their feedback being valued and acted upon, it
builds trust, engagement, and motivation.

It also supports the creation of a learner-centric ecosystem, where training is
aligned not just to industry needs, but also to personal growth and career
development goals.



Data Interpretation

Based on the pie chart titled "Years of Experience in the Insurance Industry”,
here is the analysis:

YEARS OF EXPERIENCE IN THE INSURANCE
INDUSTRY

1-5 years
16%
5-10 years
19%

. Less than 1
year
8%

\ 4

| More than 10

|
| years

57%

1. Dominant Group:

e “More than 10 years” is the largest segment of the pie chart.
* This indicates that the majority of respondents or individuals in this data set
have extensive experience in the insurance industry

2. Moderate Experience:
* The "5-10 years” category is the second-largest segment.
* This shows that a significant number of individuals also have mid-level

experience, suggesting a healthy pipeline of professionals progressing in
their careers.
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Based on the pie chart titled "Rating on the Overall Quality of the Training
Programs Conducted by the Insurance Institute of India,” here is a detailed
analysis:

RATING ON THE OVERALL QUALITY OF THE TRAINING
PROGRAMS CONDUCTED BY THE INSURANCE INSTITUTE OF
INDIA

Poor || Average | Below Average
0% 4% 1%

Excellent
55%

11



\ Key Observations:
1. Highly Positive Feedback:
* 55% rated the training programs as "Excellent”
* 40% rated them as "Good"
e Combined, 95% of respondents gave a positive rating, indicating high
satisfaction with the quality of training provided.
2. Minimal Negative Feedback:
* 1% rated the programs as "Below Average”’
* 0% rated them as "Poor”

* This suggests that the programs are well-designed, effective, and
professionally delivered.

3. Neutral Responses:
* 4% rated the programs as "Average’

e This small segment may reflect opportunities to further enhance program
content, delivery, or customization.

12



C, Interpretation:

* The Insurance Institute of India’s training programs are widely appreciated
by participants.

* With a combined 95% positive rating, the institute demonstrates a strong
reputation for quality education and training in the insurance domain.

* The absence of "Poor” ratings is notable, reinforcing the perception of
consistent delivery and quality assurance.

Based on the bar chart titled "Valuable aspects of the training program”, here's
an analysis of the feedback on what participants found most beneficial in the
training programs conducted by the Insurance Institute of India:

Valuable aspects of the training program

Content relevance to the insurance
i R 20 %
industry

Quality of trainers and facilitators _ 25%
Course materials and resources _ 17%

Practical case studies and hands-on
exercises

Networking opportunities with
peers

Any other l 1%

0% 5% 10% 15% 20% 25% 30% 35%
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\» Key Insights:
1. Most Valued Aspect — Relevance of Content:

* 29% of participants rated “Content relevance to the insurance industry” as
the most valuable aspect.

* This suggests the training programs are well-tailored to industry needs and
current trends, making them practical and directly applicable.

2. Trainer Quality Matters:
» 25% found “Quality of trainers and facilitators” most valuable.
* This highlights the importance of knowledgeable and effective instructors in
delivering impactful learning experiences.
3. Supporting Materials and Exercises:
* 17% valued “Course materials and resources”, while 16% appreciated
“Practical case studies and hands-on exercises.”
* Indicates that learners benefit not only from theoretical content but also
from materials that support learning and real-world applications.
4. Networking Opportunities Are Less Valued:
* Only 12% selected “Networking opportunities with peers” as a top benefit.
e This may suggest either fewer opportunities were provided for interaction or
participants didn’t prioritize peer networking as much as the content and
delivery.

5. Minimal Miscellaneous Feedback:

* Only 1% chose “Any other”, implying the chart covers nearly all major valuable
aspects perceived by participants.

14



Q. Implications:

e The training program'’s industry relevance and expert delivery are clearly its
biggest strengths.

* Interactive elements (e.g., case studies) are appreciated but could be
enhanced further to boost engagement.

* There may be an opportunity to strengthen networking components, such
as group work, breakout sessions, or alumni interaction platforms.

Based on the pie chart titled "Scope for Improvement”, here's a detailed
analysis of the key difficulties participants encountered during the training
programs conducted by the Insurance Institute of India:

Scope for Improvement

m More time needed for
discussions

B More practical examples to
be incorporated

B Improving interaction with
Trainers

Any Other Reason

®m Content is of high standard

15



\» Key Findings:
e Major Improvement Area — More time needed for discussion (38%)

The most frequently mentioned feedback was the limited time available for
discussions. This indicates that while the content was well-received,
participants felt there were fewer opportunities to engage in dialogue, clarify
queries, and share their perspectives.

e Need for More Practical Examples (32%)

The second major area of feedback highlights the desire for more practical,
real-world examples. Although the content was rated highly for relevance,
participants expressed that incorporating additional industry-specific case
studies and hands-on illustrations would enhance understanding and
applicability.

e Enhancing Interaction with Trainers (18%)

Participants suggested that greater interaction with trainers would further
enrich the learning experience.This feedback possibly stems from time
limitations or a session format that leaned more toward lectures, reducing
opportunities for two-way communication.

e Minor Improvement Areas:
e Content is of high standard (5%) — Suggests the majority of participants find
the material comprehensible.

e Any Other (8%) — A small proportion mentioned miscellaneous issues not
covered in the predefined categories.

16



\ Interpretation:

* While the training programs are highly rated overall, the delivery structure
might need improvement.

* Participants are looking for a more engaging, interactive, and practical
learning experience.

* There is a potential mismatch between high content quality and the
learning environment or time allocation.

Based on the bar chart titled "Recommended Topics to Cover in Training
Programs”, here’'s a detailed analysis of the preferences expressed by
participants for future training content by the Insurance Institute of India:

Recommended Topics to cover in Training Programs

Advanced Al and data analytics in insurance 22%

Digital transformation and insurtech 18%

Regulatory compliance and risk

 —
management 17%

Leadership and management skills | 1 16%

Customer experience and engagement
strategies

Sales and marketing techniques [N 11%

13%

Other I 2%

0% 5% 10% 15% 20% 25%
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Top Insights:

1. Strongest Interest — Advanced Al and Data Analytics in Insurance (22%)
* This is the most highly recommended topic.
» Reflects a growing demand for technological literacy, especially in Al-driven
decision-making, fraud detection, risk analysis, etc.
* Indicates a shift toward data-driven insurance operations.

2. Tech-Driven Topics Dominate:
« Digital Transformation and InsurTech (18%) is the second-highest.
* Shows a clear trend: participants want to modernize their skill sets to keep up
with rapid technological evolution in the industry.

3. Oongoing Relevance - Regulatory Compliance and Risk Management (17%)
e A strong priority, suggesting that adherence to evolving legal and risk
frameworks remains crucial.
* Reflects the compliance-heavy nature of the insurance industry.

4. Balanced Need for Soft Skills:
 Leadership and Management Skills (16%) — A solid percentage pointing to the
need for managerial and team-building capabilities.
e As many participants have significant experience (as seen in the earlier
chart), this aligns with upskilling mid-to-senior professionals.

5. Customer-Focused Areas:

e Customer Experience and Engagement Strategies (13%)

« Sales and Marketing Techniques (11%)

* These topics are slightly lower in priority, but still important for driving growth
and retention in a competitive market.

6. Other Suggestions (2%)

* A small portion of respondents had additional niche or unspecified topic
needs.

18



Interpretation:

* There's a clear appetite for forward-looking, tech-oriented training.

e Traditional
relevant.

yet critical areas like compliance and leadership

remain

* There is less—but still meaningful—interest in commercial and customer-
facing topics, possibly due to existing coverage or role-based differences.

Based on the pie chart titled "Preferable Format”, here is a detailed analysis of
participant preferences regarding the format of training programs conducted
by the Insurance Institute of India:

PREFERABLE FORMAT

Self-paced e-
learning
modules

6%

Online/virtual
sessions
14%

Hybrid (both
in-person and
online)
36%

In-person
workshops
44%
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Key Insights:
1. Top Preference - In-Person Workshops (44%)

e The most preferred format is traditional, in-person workshops.
* Indicates that participants value face-to-face interaction, hands-on
learning, and direct engagement with trainers and peers.

* May reflect the importance of networking and interactive learning in this
industry.

2. Close Second - Hybrid Format (36%)

* A significant number of participants prefer a combination of in-person and
online formats.

* This reflects growing comfort with flexible, blended learning models,
allowing both convenience and interaction.

3. Lower Preference - Online/Virtual Sessions (14%)
* While online sessions are useful, they are less preferred than in-person or
hybrid options.
* May point to challenges like reduced engagement, technical issues, or
screen fatigue.
4. Least Preferred — Self-Paced E-Learning Modules (6%)
* Indicates limited interest in fully asynchronous learning.

* Possible reasons: lack of interaction, low accountability, or misalignment with
preferred learning styles in the industry.

20



Interpretation:

e The strong leaning toward in-person and hybrid formats emphasizes the
importance of real-time, interactive training in the insurance sector.

* Despite the shift to digital platforms in recent years, many participants still
prioritize human connection and active learning environments.

* Fully online or self-paced formats may not deliver the same perceived value
for this audience unless carefully designed for engagement.

Based on the pie chart titled "Preferable Frequency of Training Program,” here

is a detailed analysis of how often participants prefer training programs to be
conducted:

PRERABLE FREQUENCY OF TRAINING PROGRAM

Annually
Quarterly 21%
32%

As per industry
trends and
Biannually requirements
13% 34%
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Key Insights:
1. Top Preference - As per Industry Trends and Requirements (34%)

* The most preferred training frequency is flexible and based on evolving
industry needs.

* Indicates participants value relevance and timeliness over rigid schedules.

* Shows a preference for adaptive, need-based learning that aligns with real-
time changes in the insurance sector.

2. Strong Interest in Quarterly Training (32%)
* A close second, suggesting that many participants favor regular and
structured skill updates.
» Reflects a desire for continuous learning and development to keep up with
changes in regulations, technology, and best practices.
3. Annual Preference (21%)
* A smaller but still notable group prefers training to be conducted once a
year.
* May indicate participants with stable roles or limited time availability.
4. Least Preferred - Biannual Training (13%)
* Relatively low interest in twice-a-year sessions.

* May be seen as too infrequent by those needing more frequent updates, but
too frequent for those preferring annual cadence — stuck in the middle

22



Interpretation:
* There is strong demand for both flexibility and frequency.

e Participants favor either responsive training schedules based on industry
shifts or structured quarterly programs.

e The days of one-size-fits-all annual training may be less effective,

especially in a fast-evolving industry like insurance.

Based on the pie chart titled "Readiness to Recommend lll's Training Program”,
here's a clear and concise analysis:

READINESS TO RECOMMEND I1I'S TRAINING
PROGRAM

23



Key Findings:
1. Overwhelmingly Positive Endorsement — 95% Said "Yes”
« A vast majority (95%) of respondents are ready to recommend the
Insurance Institute of India’s (lIl) training program.
* This is a strong indicator of participant satisfaction and perceived value of
the program.
e Suggests the training content, delivery, and outcomes are aligned with
participant expectations and industry relevance.

2. Minimal Uncertainty - 5% Said "Maybe”

* A small portion is undecided, potentially indicating room for improvement in
certain areas (e.g., interactivity, customization, or frequency).

3. Zero Negative Response — 0% Said "No”
* Not a single participant outright rejected the idea of recommending the
program.
* This reflects a strong institutional reputation and trust in the training quality.

Interpretation:

e The data shows a high Net Promoter Score (NPS) equivalent, implying
strong word-of-mouth potential and brand advocacy.

* This level of endorsement can significantly support marketing, outreach,
and stakeholder engagement efforts.

 Even the small "Maybe" group could be converted to “Yes” with minor
enhancements or personalized follow-ups.

24



Key Recommendations basis the
Survey Questionnaire

1. Enhance Engagement Through Interactive & Practical Learning

Continue to prioritize and expand methodologies that move beyond lecture-
based formats. This includes allocating dedicated time for Q&A, group
discussions, and breakout sessions. Crucially, increase the use of hands-on,
practical elements such as real-world case studies, industry-specific
simulations, and problem-solving exercises. To further deepen the learning
experience, enhance peer networking through structured activities and digital
platforms that connect participants during and after the training.

2. Continuously Evolve a Relevant & Segmented Curriculum

Maintain a curriculum that is rigorously aligned with industry trends and
disruptions. Proactively gauge evolving needs to launch specialized modules on
emerging topics like Al, predictive analytics, and RPA. To better serve diverse
professional needs, offer thematic training tracks tailored to specific audiences
(e.g., tech-focused professionals, compliance managers, sales teams, and
leaders). Furthermore, integrate soft skills like leadership and change
management into technical programs to develop more well-rounded
professionals

3. Optimize Delivery Formats for Maximum Impact and Reach

Adopt a multi-format strategy to cater to different learning preferences and
logistical needs. Continue offering highly impactful in-person workshops as a
cornerstone. Expand into hybrid models that combine the reach of online
learning with the depth of in-person interaction. For purely online or self-paced
modules, significantly enhance them with interactive content, live Q&A, and
discussion forums. Consider role-based delivery, offering in-person/hybrid for
leadership programs and online options for technical refreshers

4. Implement an Agile and Flexible Program Scheduling Strategy

Move beyond a static calendar to a more responsive scheduling model. Adopt a
dual strategy: offer core foundational programs on a regular quarterly schedule,
while supplementing them with agile, on-demand programs triggered by
immediate market or regulatory changes. Use industry monitoring to plan
flexible training slots and communicate the rationale for scheduling to
participants. Allow professionals to choose their training frequency based on
their specific roles and needs.
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5. Leverage Success for Marketing and Target Feedback for Improvement

Capitalize on the high satisfaction rates by encouraging advocates to share
testimonials and success stories for wuse in promotional materials.
Simultaneously, focus improvement efforts on gathering qualitative feedback
from "Average” and "Below Average’ respondents, as well as following up with
those who were hesitant to attend, to identify specific areas for refinement. This
ensures that the consistently high standards of program quality, content
relevance, and facilitator effectiveness are not only maintained but
continuously enhanced.

Conclusion

A systematic survey process is not just a feedback tool—it is a strategic
mechanism for quality assurance, innovation, and relevance in training delivery.
For the Insurance Institute of India, it plays a critical role in measuring the
effectiveness, applicability, and impact of its training programs.

By listening to learners and industry stakeholders, Ill can continuously refine its

offerings, remain agile in a fast-changing landscape, and strengthen its
leadership in insurance education and professional development.
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About Insurance Institute of India

TheInsurance Institute of India (i) is the sole national apex body forinsurance
underwriters in India, established in 1955 in Mumbai. The institute, formerly known
as Federation of Insurance Institutes (J.C. Setalvad Memorial) (Regd.), was
created for the purpose of promoting insurance education and training in India. lll
has the following objectives.

* To conduct professional certification programs of international standard in the
area of insurance, risk management and related subjects by offering high
quality content and conducting examinations.

* To offer professional training through various pedagogy for entire insurance
ecosystem.

* To disseminate knowledge through seminars, conferences, webinars, journals
and newsletters.

e To work in collaboration with Corporates, Policy makers, Education Institutions
and others to help spread the insurance awareness and education.

» To provide cutting-edge research in contemporary and critical areas of
insurance, dissemination of insurance information to individuals, corporates,
policy makers and other users of insurance.

» To be a professional institution of global repute, dedicated to education,
training and research in insurance and allied services, thereby developing skill
and competency, for all the associates of the insurance industry in India and
abroad.

Insurance Institute of India, Mumbai URL: www.insuranceinstituteofindia.com
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Dr. Ramesh Kumar Satuluri,
Researcher

Dr.Ramesh Kumar Satuluri joined College of Insurance (Insurance Institute of
India) as Faculty-Research on 5th October 2023. Prior to this, he was working with
HDFC Life Insurance as Zonal Training Manager & National Training Manager
(Learning & Development) for 14 yrs. He was heading Variable Channel and Direct
Channel as National Training Manager during his stint with HDFC Life. His earlier
stint includes working with ICICI Securities and TATA AlA Life as Regional Product
Manager and Regional Training Manager respectively. He has spent considerable
time with NIT limited as Faculty. Dr.Ramesh Kumar Satuluri is a Commerce
Graduate and Law Graduate. He completed his MBA, MCOM, MPHIL and PHD in
Finance. On professional front, he is a Flll (Insurance Institute of India), ALMI (Life
Office  Management Association), Certified Financial Planner (FPSB), Master
Financial Advisor (LIMRA), Certified Trainer (Kinder Brothers International), Certified
MF Distributor (AMFI) and completed GNIT (NIIT). He attended Executive
Development Program from Indian Institute of Management, Bangalore.
Dr.Ramesh Kumar Satuluri was awarded PHD on “Factors influencing profitability of
Life Insurance Companies in India”. He has contributed many articles in peer
reviewed journals/UGC Care/Financial Planning Journals. He has presented
papers in various seminars on his area of study

About lll Research Department

ll's College of Insurance has established a research center for carrying out
research studies in insurance and allied areas. The mandate for it was given by
the Finance Minister's in his inaugural speech at the Institute "...Conduct
academic research for giving a scientific backing to the practice of insurance. The
institute should have a regular knowledge cum research wing studying common
issues of the industry...."

The primary objective of this center is to promote and conduct research in
Insurance and allied areas and to undertake projects or studies that would be
useful for specific policy making and decision making for the insurance industry.
The center also aims to promote excellence in research in Insurance studies and
related areas across the country and support the cause of disseminating
knowledge in this specialized field.
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